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Bra Research Is Located oia, Bra island, Iia, 
theAlteaba region of <secoi/u?l Life. 




Front, the be0liA4AXiA,g, era has developed aia, adx/ertlsli/u*) 
relationship with theputbllcv both as a feme of 

cowisWLuwslcatloiAs, a\Asd eKperlwi,ewkal research. 
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1 1 AVI I YOU 
SEEN GOD IN 2ND LIFE? 




Contact,' arcirVoom<p gmaiLcom 
m it iw 10 it si \ tn usuiKi. 

EH>\ MAG.AZIXL CROL l 1 



Bra's, first campaign was framed as a request for Information 
for the maga-zlne, but was also designed to bring attention to the 
organization, different approaches were tried, Including display 
advertising and displays on carts § In stores. Ara even got 
bounced out of a slm, because someone thought she was a hAormon. 
Bra happily ran this ad for months, even when It became obvious 
that no one would ever respond to It. 
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TO create an attraction, and build braved recognition, In preparation 
■for their boldly Innovative products,, Bra Research sponsored a psijch-art 
exhibit, at It's sfey gallery. The show has attracted over 2.000 visitors and 
■forced a basis -for advertising messages to thousands. 
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A variety of ads were used to -promote the show, Iia, 
different veiA/U.es. This was oiA,e of our early successes. 




Ioiht niii^M frum ;■ 1 ..V iindi rnnHiutl 

in^tk- and musical pe ntMnd lit > . 1 h>-U-il h\ 
ERA MAGAZINE, ( lick for info and tp link. 



The oiA,e, with av&tv^v^at, replaced It a\A,d did ex/eiA, better. 
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oscf tii J w i %%'asawm mm i humi-. 




■ in. - .. '.,>■!, 'V. |\ r VM iriL- I | i. i Vh'l'i t Wl ^. T '-. tv. 



Another ad, als>o very -po-pi/dar. 
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B»y far the vu,os>t successful § U>i/v,gest 
ru.iA,iAXiA,g ad was thus 01/ue. 



It's a party for your Brain. 




As previously u nknown artist of the 70s emerge in the new millennium, taking their place 
in lhe fabric of our shared human experience, Era Magazine is happy 10 pre&eni powerful & 

£0*lpk-xim.K)f'. by PcIim S.iv i1tj Gr-iO. ?0i LA uridifrcj rOuiicI riiyitk And mi.iv: F >i-riujialily. 

CLICK FOR INFO AND TP. 
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6\/eiA/tu.«LLy a booh was, w^a&e, as a w^ore efficient 
way to how.se the exhibit evuj'iYov^\M,ewX, which would 
have to ex/eiA/tix-ally ciose li/v reaL space. 

These fldvertlsli/W/) experiences, Ivrforv^ed the i/^e/it wave of -produ.ots, butt 
also -proved to be a lenrvuvu^ e^erlev^te uia, themselves. wheiA, cakM-^algiA/S 
•proved uti/usutc&essfud, i/v,ew crpproflches were tried av^d ofbei/^ succeeded. 
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ERA RESEARCH FARM 



"Reproducing chickens were a fad for a while, in 
sl, and Bra had a research farm. We even 
experimented by selling a few chickens that had 
"been experimented on." we were able to undersell 
other chicken ^providers, without anij of the usual 
rancor associated with underselling, liA,that 
industry, as they believed that chickens could be 
damaged. 

The farm, experience resulted in one of Bra's more 
unusual experiments, x>arwin world. 
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The chlcteen business had gotten to the end of Its, 
bu.bble, and Bra was, Investigating to set If \M,ore Interest 
could be 'puwuped Into It. One "pre\/u>u.sly under exploited 
fact about these virtual chickens was, they \zllled each other. 

Aia, Bra stutdy showed that vnos>t -people fouv^d cock, 
fighting abhorrent, butt son/tetkLiA/0 Ufee T^arwliA, 
World wight be expectable. 



DARWIN WORLD 



FOR CM ICKENS 




SEE MATURE REP IN TOOTH AND CLAW. 



The body touNT begins this iaturoav. 

CHICKEN'S STRUCtUC TO EVOLVE BE FORE 
THfV FA< E fXTIWtTIOW. 
ONLY THE fTRDKC WILL SURVIVE. 



The parte, was a great success, but on too large a scale 
for the tl\M,e, and location, so the attraction could not stay 
opeiA, very U>iA,g. Oia, the other hand, It was amazing, to be 
there In the 'parte, and an other great learning experience for 
the organization. 
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PICTURES PROM THE R\V 




Lronel Martinet 

■wen it NOW • 



As visitors for the t^o's show 
begaiA,to abate, era <^aLLery started 
showing graphic -photos of veteran 
Ny "photographer. Lionel Martinez. 

This exhibit did boost traffic, av^d i\a, it's, 
mature -phase, advertising res-poises were used 
to distribute the "souvenir," bootes from, the 
other show. This first -poster was 
unsuccessful, so we focused grouped it, and 
found that sow,e -peo-ple thought It depicted a 
same sex couple, even though It did not. 
3u.bsec[w.eiA/t -posters were n^ore su.ccess-fu.L 





i S*? 'j 



Lionel Vlnrtin&z 



Thoutgh there are w,aiA,y gay con^n^u.iA,ltles, ai/w?l 
•powerful gay li/urtlvldutaLs, Iia,<su ai/w?l a Lot of the hetro-(l^ 
fen/caLe prostitutes are simulated by n/teiA,, for various, 
reasons,, there Is also a Lot of a Lot of homophobia ai/u?( 
racism,. 
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After hearing frovw, a friend, about the -plight of 
black, avatars, Iia/SL., Bra beqav^to change the 

S>itlA.atlO\A,. 

For the last two years, Bra research has> s>^ov^s>ored 
a grid-wide, heavily advertised, "B>e "£>U*cte, uifce Me 
February" evev^Jc, ev^couraqiv^Q -people to dov^ black 
s>\zi\A,fora v^ov^th, av^d eiAjoy beiv^q black,. 



tra 1«b h wu frn-rinii 1 itimp imltr i« la 



Be Black Like Me 

in IVforuiiry. 





i l Uk. Ibr inTih 



There have beev^ v^o reports of bad behavior, or c-on/tplali/uts, so far, so 
•pUn/wvIi/vc) for o.o±± has, becjutiA,. The oiAXy apparent resu.Lt of this evei/vt. 
Is that the availability of ejuallty blacte, steles at leading stores, has 
really Increased av^d you. see v^ore black, people thai*, ever Iia, shops aiA,d 
stores. 

Last year, the blacks, steles, Ara n/codeleot, were elegant aiA,d offered 
her it/tai/uj fashion opportunities she would v^ot have otherwise had. There 
wight be aiA/ opportunity to do a ball with a steli/v, designer Iia, the fu.tu.re. 
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Ant VcHttn & Km Rfwurvh Ornni|i inn Ik- >wu tu 

Be Black Like Me 

in February. 




This, year we celebrate owhtk year 
spo\A,s>orl\A,Q o\A,r^>e B>Uicte ultee Me eveiA,t. 
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Creating ads to distribute o\ax i/v,ew boo\z, had special 
challenges.. 

vague was tried. Not n/tut&k response. 



iu. n r* mix. a iiyuiu. r. » fciu. ri nc iu. a riu 



[HE MAGIC 01 HUNG IS IEING 



I U'.\> V I \ I' v- \ 




^M- ■* J H B 4*'h F^V HI 1 +" - I— " 
— i—- urr it* H- ■#+ 



CLICK HERE 
TO BE NOW. 



ailKHILI-IIIDMiy. Ci D tin- DI-4U O i&HudO »l 



This oiA/e wo Weed a little for a while. 



IFnu c 

□ 
□ 

N 
T 

T 
H 
I 

N 
K 



Just get it. 

uess yourself laler. 

D 
U 



I WAS A TABU LA RASA 








rw w 


tit VH 

u 



N 
K 
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LL ILK NOW LI UK NOW I I ILK HOLD 1. 1 I IK NDLV II UK NDLU MILK Nil IU 



It s happening right now! 
Avatars are living their own dreams. 



[WAS A TAB UiA RASA 

BYARA VOOM 




One avmif't ir-sry «f t*\f Atwrtniu 
«*d how you can be toe. 



Find out how. i m this hew booh rncji Era Rescaiich. 

NO OHC MAV VET K HOW i MOW HVCH YOUR SIHULATOH WANT! 

"rms ^ ffrAT »irr ron t-^i/, till that ihtihate mom eht 

W HI EH YOU ARE ALLOWED TO DC THE OH E TfQU ARE THEY ARE 
HOT LOOSIH? A WE? V CHICLCl THET ATT E AlfllHf? A MUHAH EEIH? 



I I ITK NDUI - CUCK NIB - CUCK NDLJP - CI ■ C K WD IP rt l r K Mill * I II * Ml III 



This om got massive looks, (you. &ai/\/ w,easu.re 2. 
thLiA/0s. L_ootes «iA,d di&tes. (o\Jtry-oo looks first day) 
(t was aiA, effort to try to appeal avatars ai/u?l 
sln/tudators, both, (t oiA,ly 0ot oiA/e click. 
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rufKhoiu r 1 1 r k n n ui curie nbw click now curie now • click niu 



It's happening right now! 
Avatars are living their own dreams. 



J WAS A TABULA RASA 

BY ARA VOOM 




Or«t avafar'i #fery of i«lf awareness 

dnd how you cdti ha too. 



CLICK TO FIXD OUT HOW, 



CLICK NOW - CLICK. NDU - CLICK NOW - CLICK KDW - CLICK NOW - CLICK NDLLI 



This, s>trtCKwXiM(X version did \M,uch better with 
the dXcteliA/g. 
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ERA RESEARCH 



This* ad oft\A,ed to 3>ooo looks. No clicks. 
Today, ±y-oo looks, s clicks, we were 
getting Uwtes. Now we waited clicks. 
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More ads> \tu.\a,\aX\a,q, at o\A,ct, create a synergy. 

Thus ov^t started slow, bu± was a top performer Lia, a few 
days. 
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■R£c-eiA,tly, more attei/wtloiA, has beev^ devoted to making 
contact with &0iA,trc>llIiA,0 stipulators., Iia, some mav^or, that 
doesn't stop the avatar from getting the book, like Iia, this 
recent ad. 



mwrmuMU, mi a simulator. 




Bra Is ty Lia,0 to appeal to the simulator, to stop then^ from 
holding up the click, but \A,othl\A,g aimed at simulators has 
worked so far. Lots of viewers but ca\A,t make a ov^e ev^ouqh 
to click. 
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DON'T GET SIDELINED. 


to 




Am 1 

i 




■ 


This is the book that L IB 

TELLS YO U H OW TO AC H I EVE Jfc r^Vi ,lfl 

THE NEXT LEVEL OF AVATAR CREATION^*-^ 

C-Ue-fe kw>w to g£t yours -fri 





Bowles that reach the Level of avatar action 
activation get alleles. 
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A lot of bootes Lia, s>tco\A,d Life are Io\a,q a\A,d 
borLt/wg, s>o brevity suggested Ltself, as a -possible 
settLiA/g feature. 
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Click. 



This otA,e was designed to evade simulators. 
The first daij It got \a,o clicks av^d barely a loofe 
but ia/OW it's does fi\A,e. 
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with a sutc^ess-fi/d ad bowOoi\A,atio\A, will 
ofbeiA/ ca\A.s>t a sharp drop offfrovu, &oiA,slsteiA/t 
respoiA/ses. This -poster ca\A.$>td all respoiA/ses / for all 
ads, to stop c-oi'i/tpleteUj. 



z!7?A5 ^t/^or 
you tua/rl to £m? 



chlSSh? puppet tAMdtftf- 




jft/Vrir./] ^^iE cup/a ^fy 
a fen' 



ERA RESEARCH 



• 111 Jl toll 
111 IS I III I 
DMML It* 

«.i 1 Mini 




Later, however, wheiA, co\M,bl\A,ed with other ads, ai/v,d theiA, 
ucpdateol, to w,ate,e It w^ore readable, It caw^e to be part ofoutr 
n/tost su.c-oessfu.1 strategy to date. 
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wheiA, there us a total lull, (ia, res-poi^ders, 
£ra tries to wtove, Iia, a different dWtctioiA,. 

No matter how the boo\z ads do, this, w^ore general ad, 
also dlstrlbutl\A,Q the boo\z, always has a few res-^ov^dev&s. 





AND THEIR ClVtL WaR RE-ENCACTMENT MENTALITY IS ADOKABLE, 
BUT II YOU ARE AN AVATAR, SHOULDN'T YOUR LIFE BE ABOUT YOU ? 
YOU. „. WHAT WOULD YOU LCKE TO DO? ^ * 

ERA RESEARCH ^i^^^mfmfad. 
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Right I/vow, &ra Research's Lw,w,eplu*te 
ad\ztrtls.l\Asg goal Is, LtA,crease § \M,a\zt cMtt^tr, our 
GutrretA/t av^d sucbse^uceiA/t boofe dLstrLbuttLotA/S, aiA/d 
rflLse awwetA/ess of oucr oYQRvwzatiov^. 
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There Is other stuff, we have done and do, butt this Is a good 
Introduction to sow»e of The Bra's Advertising Adventure. 
We ho^e It has been Interesting and Instructive for tjou. 



r (/our a^fattuttv. 
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ERA RESEARCH 




We're finding out now. 



http://www.era resea rchsl.com, 
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